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GoodMorning!

Thankyou very much,Brad for that graciousintroduction. I amdelightedto be hereat the
PhiladelphiaFlowerShow. As anavid gardener,thisshowis anincredibleexperiencein itself.

But also,I havetheopportunityin this beautifulsettingto announcethelaunchoftheConsumer
LabelingInitiative’s“ReadtheLabelFIRST!” consumereducationcampaign.

I welcomeall ofyou from themediato thisevent— I’m so gladyou couldbeherethismorning.
We’re alsopleasedthatmanyofourpartnersarehereto showyou thekinds ofchangesthey’re
making in theirproductlabels.

I’m thrilled to publicly introduceournewlogo:

“ReadtheLabelFIRST!”

Todaykicks off thecampaignto drawattentionto the improvedproductlabelson theshelves.
And readingthelabelswill helpconsumersmakesmarter,saferchoicesfor theirfamily, for their
environment,andfor theirsafety.

BACKGROUND

By wayofabriefhistory, EPAbegantheConsumerLabelingInitiative in Marchof 1996aspart
ofVice PresidentGore’scommitmentto reinventgovernment.

It’s avoluntary,cooperativepartnershipwith industry, othergovernmentagencies,andpublic
interestgroups. We’regettingbetterresultsfor consumerswithoutburdensomeregulation.
Companiesarevoluntarily changingtheirproductlabels,andwe appreciatetheirwork.

Companieswhohavechangedtheir labelsrepresentover90%ofthe market sharefor indoor
insecticides,outdoorpesticides,andhardsurfacehouseholdcleaners.

RESEARCH

And wehavedoneour homework. Thesenew,improvedlabelsarebasedon extensive,peer-
reviewedresearchwith real,live consumers. We wantedto betterunderstandhow peopleuse
labelsandwhatinformationtheywantandneedfrom them.

LABEL CHANGES

Welistenedto what consumerstold us. Baseduponwhatwe foundout, EPArecommended
changesthatwould makelabelseasierto read,understand,anduse.
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Thesechangesin turnwill helppeople:

• protecttheir children,theirpets,andtheenvironmentby using andhandlingproducts
safely;

• savemoneyby buyingtherightproductsandusingtheproperamountfor thejob; and,

• get theresultsthey expectin theirhomesandgardens.

Newlabelsareappearingon thestoreshelvesnow. But simply improving thelabelsis not
enough— consumersmustreadthenewlabels.

CONSUMER EDUCATION

Sotodaywe’re launching“ReadtheLabel FIRST!” — anationwideconsumereducationand
label awarenesseffort.

ThePhiladelphiaFlowerShow,whichcoincideswith theSpringarrival ofproductson store
shelveswith new,improved,consumer-friendlylabels,is theperfectopportunityto beginthe
educationalcampaign.

Themessageis very simple:ReadtheLabelFIRST.’

• Webelievethat informationempowersconsumersto makesmarterchoices.

• Consumerswho follow ourencouragementto “ReadtheLabel FIRST!” will find better,
clearerlabels -- enablingconsumersto maketheright choiceswhentheybuy and use
theseproducts.

• And again,theywill protecttheirchildren,pets,and helptheenvironment.

We’rehopingthatthenewlogo will showup EVERYWHERE. Wherepeopleshop,meet,or
get their information-- to newspapers,to magazines,to stores,to subwaystops. We’ll distribute
oureducationalmaterialsto varietyoflocations,includinggardencenters,hardwareandpet
stores,andveterinaryclinics.

In yourpresskits, you’ll find someofour “ReadtheLabelFIRST!” brochures.Thethemesare:

• “ProtectYourKids”
• “ProtectYourGarden”
• “ProtectYourPets”and,
• “ProtectYour Household.”
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Thesebrochurescontainpracticalconsumertips on howto usetheseproductsbetter.

At theEPA Exhibit hereatthe Show, As you cansee,we havelotsof informationdisplayingour
logo: “ReadtheLabelFIRST!”

Labelsarenow better,andthenextstepis to encourageconsumersto readthem. Webelievean
informedconsumer-- is aresponsibleconsumer— fortheir family, for theirenvironment,andfor
theirsafety.

Onceagain,I thankyou for comingand for your interest. Pleaseremember:
“Readthe Label FIRST!”

Now, I’d like to turn it backoverto Brad, to introduceourpartnersto speakabouttheprojectand
specificexamplesthathighlight the improvementsfor consumers.
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